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It is projected that the US travel industry advertising
spending would grow from 2.4B U.S. dollars in 2011 to
7.27B in 2019.*
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*Source: eMarketer

Did you know Lotame has over 1B uniques in our general Travel segment?

Contact Lotame at datasales@lotame.com to start building your travel
audience plan today. www.lotame.com/products/data-exchange/
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