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THE ALCOHOLIC-BEVERAGE INDUSTRY SPENT $421 M
ON ADVERTISING IN THE FIRST QUARTER OF 2016 -
UP 26% COMPARED TO THE SAME TIME IN 2015."
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DID YOU KNOW LOTAME HAS OVER 1B UNIQUES
IN OUR GENERAL ALCOHOL SEGMENT?

Contact Lotame at

®
datasales@lotame.com to start building
your alcohol audience plan today.
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